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Case Study – Raising investment for StartUps 

 

Pint Shop harks back to the Beer Rooms of the 1830s, which offered craft 

beers in an intimate setting – often someone’s home. “We wanted to do 

something with its roots in the past, which is why we only sell beer, 

whiskey and gin – the drinks that were historically drunk in Britain. We 

offer 16 British craft beers, 45 gins and 25 single malts as we decided to do 

less, but really specialise”, explains Richard Holmes, co-Founder. 

The need 

 

 

Sometimes, if you have an innovative idea no matter how much industry 

experience you can bring to the table it still isn’t enough to secure you the 

funds that you need. This was the case with the dynamic partnership 

behind Cambridge’s recently opened, historically-inspired beer and dining 

rooms, the Pint Shop. 

Richard Holmes and Benny Peverelli both cut their teeth at the successful 

healthy fast-food restaurant chain, Leon. Peverelli was the executive chef 

from launch, while Holmes worked for over three years as operations 

manager, in charge of the day-to-day running of the restaurants. This left 

them with a wealth of experience in the restaurant trade, so when they left 

to set up their own enterprise it was no surprise that they chose to launch 

a new concept in drinking and dining – Pint Shop. 

The food is equally inspired by the ethos of quality not quantity. “We didn’t 

want to offer dull, generic food. Most pub menus are all the same so we 

chose to do very simple, well-sourced British food. We cook over real 

charcoal, grill over coals and slow-cook underused cuts of meat and our 

menu changes all the time.”  

So Holmes and Peverelli certainly had the experience and vision for their 

new venture, but what they lacked was financial expertise. “We knew that 

finances were outside our skill set and that we needed help to raise money, 

so about 15 months ago we approached Numitas to help us”, says Holmes. 

Raising investment 

 

“Numitas liked our plan, but we had to raise a lot of money. We needed 

help modelling our business plan from a financial point of view and advice 

on how to build the investment case. They made us look at what returns 

we could offer investors and what value we could put on the business.” 

By allowing Numitas to leverage its financial expertise and great 

connections with the local investor community the business was able to 

raise the funds it needed. “Numitas made sure we got in front of the right 
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people and secured one of our cornerstone investors. They were great and 

did just what we wanted them to which was get us the money we needed,” 

declares Holmes. 

Numitas spoke with a range of investors but top of the list was always 

David Cleevely, better known as technology guru but who had already 

invested in his son’s extremely successful Italian restaurant in London, the 

Bocca di Lupo. Before they'd even settled into his office sofa, David had 

made it clear that he wasn’t in the market for supporting another food 

related startup, but 2 hours later he was interested enough to agree to 

meet Rich and find out more.  

Several meetings followed across the coming weeks and then a successful 

evening where David challenged Rich and his team to cook for his whole 

family. The food was fantastic, the deal was sealed and the cornerstone 

investor secured.  

Not content with investing just his money in the project, David’s 

enthusiasm is reflected by his son Matthew joining the Board to add his 

experience to the team and even his wife Ros supplies artwork to decorate 

the walls from her Byart Art studio on Kings Parade. Opened on November 

4th to enthusiastic reviews, The Pint Shop secured over 1,000 bookings for 

its first few weeks in business, so it’s clear the funds that Numitas helped 

to raise were a sound investment. 

 


